DOMINATE LOCAL SEARCH IN 2026:

When homeowners are ready to replace floors, refresh a room, or start a renovation, they search online
for a trusted local flooring company, and contact the ones they see first.

In 2026, local visibility is driven by strategy, not chance.

Al now influences how search engines assess relevance, location, and intent. That makes it more important than
ever for flooring companies to have a strong digital foundation that helps them show up, stand out, and convert.

This checklist helps you evaluate how prepared your flooring marketing is for the year ahead. Each section
highlights what matters most and where focused improvements can unlock meaningful growth.

1. Can Local Customers Find You 2. Is Your Website Built to Turn
When They're Ready to Buy? Visitors into Leads?
Homeowners searching for flooring installation, LVP, hardwood, Your website should guide visitors toward taking action,
or carpet expect to see nearby companies that clearly serve not just list products. Clear navigation, fast load times, and
their area. If your business lacks strong local signals, search strong calls to action make it easier to request an estimate
engines may show competitors instead. or consultation.
ASK YOURSELF: ASK YOURSELF:
e Can customers in your service area easily find you when ® Does your site load quickly on mobile and desktop?
searching for flooring services? e Can visitors call, request an estimate, or schedule a
® Do you have location-specific pages mentioning cities, consultation from every page?
neighborhoods, or zip codes? * Are flooring options and services explained clearly with
® |s your Google Business Profile verified and regularly photos or project examples?
updated? e Can updates be made without technical headaches?
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* Doyou appear on Google Maps and in the local *3-Pack™ WHY IT MATTERS: Even small usability issues can cost

WHY IT MATTERS: Search engines rely heavily on location you leads. A conversion-focused website turns online
relevance and consistency. Strong local visibility drives calls interest into scheduled appointments.

and showroom visits from customers who are already ready

to move forward.

If you want a simpler way to manage it all, Floorzap Growth Websites & Digital Marketing brings
these best practices together in one system built specifically for flooring businesses.
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With Floorzap Growth Websites & Digital Marketing, you get an SEO-optimized website, local landing pages,
and Google Business Profile optimization — everything you need to compete locally without juggling

multiple vendors.

See How to Compete

3. Are You Actively Managing
Your Online Reputation?

Reviews often influence which flooring company gets the call.
A steady flow of feedback builds trust before any conversation
happens.

ASK YOURSELF:

® Are you consistently requesting reviews after installations?
® Do you respond to every review, both positive and negative?
® Are top reviews showcased on your website?

e Can reviews be monitored in one place?

WHY IT MATTERS: Review activity impacts local rankings
and buyer confidence. Engagement signals reliability to both
customers and search engines.

4. Are You Capturing Leads 24/7?

Many flooring inquiries happen outside business hours.

If no one responds, customers often move on.
ASKYOURSELF:

® Do you have live chat or Al chat responding after hours?
® Are contact forms visible and easy to complete?

® Do you know where each lead comes from?

e Are calls and form submissions automatically logged?

WHY IT MATTERS: Speed and availability win jobs. Automated
lead capture ensures opportunities aren't missed.
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5. Are You Building Local Authority
with Helpful Content?

Educational content helps customers feel confident and helps
search engines understand your expertise.
ASK YOURSELF:

* Do you explain flooring types and installation expectations
clearly?

® Are FAQs based on real customer questions?
* Does content reference your service areas?
e |s fresh content added regularly?

WHY IT MATTERS: Helpful, location-specific content improves
visibility and builds trust before the first call.

6. Are Your Paid Ads Driving
the Right Kind of Leads?

Paid ads work when they match buyer intent and send visitors
to relevant pages.

ASK YOURSELF:

e Are you running Google Local Service Ads or search ads?
® Do ads link to the correct service and city pages?

* Do you know which campaigns lead to booked jobs?

® Are budgets adjusted based on performance?

WHY IT MATTERS: Well-managed ads deliver predictable
growth. Poorly managed ads waste budget.
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Never miss another opportunity with Al chat and integrated lead management from Floorzap Growth —

answering customer questions in real time, collecting lead information, and ensuring every inquiry is tracked
and followed up.

7. Are You Consistent Across
Every Online Platform?
ASK YOURSELF:

® Do social profiles align with your website branding?

* Do your showroom, vehicles, and signage match your online
presence?

® Are photos and updates posted regularly?

WHY IT MATTERS: Consistency helps both customers and
search engines trust your business. When your information and
branding match everywhere, it reduces confusion, improves
local search accuracy, and makes it easier for customers to
confidently contact you.

8. Are You Following Up Fast Enough
to Win Jobs?

Slow follow-up costs flooring companies real revenue.

ASK YOURSELF:

® Are leads contacted within minutes?

® Do you use automated texts or emails?

® Do you track which leads convert?

® Are estimates and reminders streamlined?

WHY IT MATTERS: Flooring customers often contact
multiple companies at once. Quick, consistent follow-up
increases the chances you're the first to respond, keeps your
business top of mind, and improves the likelihood that
inquiries turn into scheduled estimates.
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See How It Works

9. Are You Measuring
and Improving Results?
Growth comes from knowing what works.

ASK YOURSELF:

e Aretraffic and leads tracked?

* Do you review reports regularly?
® Do you understand cost per lead?
* Are decisions based on data?

WHY IT MATTERS: Tracking performance shows what's
actually driving leads and revenue. Clear reporting helps you
focus on what works, adjust what doesn’t, and make smarter
decisions instead of relying on guesswork.

10. Is Your Online Presence
Ready for 20267?

Running a flooring business is already demanding. Your
website and marketing shouldn't add stress. If parts of this
checklist feel overwhelming, you don't have to do it alone.

With Floorzap Growth Websites & Digital Marketing,
flooring companies can launch a high-performing
website, manage reviews, capture leads, run Local
Service Ads and track ROI, all in one platform built

for local growth.

Improve your search visibility with

Floorzap Growth today.

Marketing - Improve Search Ranking - Modern Design
Google Listings - Reputation Management
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